The Envelope, 


| And the winner is...you — for selecting a 
Memorywriter to automate your everytlay typing 
work. See inside for important information about 
your Memorywriter. Read it over carefully so 
that you can have your Memorywriter working 
as productively as possible, as soon as possible! 
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Product Manager’s Desk 


The theme of this newsletter was not 
difficult to choose. Xerox’ growth 
and success in information pro- 
cessing supplies is largely based ona 
dialogue with customers. 


That's because we care. About our 
customers’ needs. About the capa- 
bilities we have to meet those needs. 
About the quality of our products. 


And that is why we are providing 
you with Supplies Dialogue—an 
important collection of facts and 
knowledge in information pro- 
cessing supplies. It unlocks the door 
to all kinds of special privileges: 


e Substantial discounts on selected 
products, free gifts and cost 
savings opportunities. 


e Announcements of new products. 
e Valuable tips from supplies users. 


But we need your support and par- 
ticipation. Send us your Favorable 
Impressions articles and your Help- 
ful Impressions hints for valuable 
cash awards. 


Feel free to ask us questions on any 
product-related concerns you may 
have. We'll respond to you as 
quickly as possible with the infor- 
mation you need. We'll also include 
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answers to the most frequently 
asked questions in future issues of 
Supplies Dialogue. (Send questions 
to Xerox Corporation, Supplies 
Dialogue, 725 First Federal Plaza, 
Rochester, NY 14614.) Also, select 
the complimentary booklets you'd 
like to receive for helpful suggestions 
in your everyday use of the Memo- 
rywriter. And take advantage of our 
special price discounts. 


But before you read any further, 
please complete the Reader Inquiry 
Request Form on the attached reply 
card. This is the only way to con- 
tinue receiving Supplies Dialogue. 
(We've attached an additional reply 
card for someone else you know 
who may also want to receive Sup- 
plies Dialogue.) Here’s to a long and 
meaningful dialogue between you 
and Xerox! 


Lbet A Nwaude 


Robert F. Tangredi 
Business Manager, 
Information Processing Supplies 


Valuable Cash Awards 


You can win valuable cash awards 
by letting Supplies Dialogue readers 
know how Xerox Information Pro- 
cessing Supplies have helped you. 


For “Favorable Impressions” articles, 
simply write up in your own words: 
the circumstances of a problem or 
challenge; the steps you followed to 
solve it; and any thoughts why you 
feel it all ended in a positive manner. 


And participate in our “Helpful Im- 
pressions” column. This feature col- 
umn includes briefly-written hints (a 
short paragraph) on how you've 
made your job easier with your 
Memorywriter. 


Every Favorable Impressions article 
that is used is worth $100 in cash to 
you. Helpful Impressions are worth 
$25. Submit your typed entry today 
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to Xerox Corporation, Supplies 
Dialogue, 725 First Federal Plaza, 
Rochester, NY 14614. 


Announcing A Free Storage 
Case For “SupplyNet” Users 
The easy way to order Xerox sup- 
plies is our SupplyNet service. Cus- 
tomers are dialing 800-822-2200 to 
eliminate paperwork and speed 
delivery of Xerox supplies. 


To reward Supplies Dialogue 
readers—and to encourage you to 
try SupplyNet if you haven't already 
done so—you will receive one free 
printwheel storage case (reorder 
#8R1156 valued at $10.95) if you 
order three or more printwheels. 


This is a one-time offer on your next 
order. So phone SupplyNet today. 
Dial toll-free 800-822-2200 and a 
representative will help you place 
your order. (Please inform the repre- 
sentative your special discount code 
is CARING.) 


Don’t Let This Be Your Last 
Issue of Supplies Dialogue 

To continue receiving your compli- 
mentary Supplies Dialogue, com- 
plete the Reader Inquiry Request 
Form on the attached reply card. 
Mail the form to us today! Don’t 
delay so that you won't miss the 
next valuable issue. 


Colorful Images With 
Color Ribbons 


From the numerous customer letters 
we received as a result of Supplies 
Dialogue, it’s clear that Memory- 
writer color ribbons (blue, green, 
brown and red) add emphasis, gain 
attention, coordinate related data, 
and enhance documents. 


Samples sent to us include pro- 
posals, presentations and reports. 
All these documents achieve greater 
impact with color ribbons by hold- 
ing a reader’s attention, and strongly 
telling the writer's story. Letterheads 
and envelopes are complemented 
by attractive color typing to further 
professionalize stationery. 


Favorable Impressions. And that’s 
just what Irene F Fenolio of Las 
Vegas, Nevada, told us in her Favor- 
able Impressions. 


“I was responsible for organizing the 
Company’s Christmas Party with a 
‘ow budget. The last thing I wanted 
to spend a lot of money on were the 
invitations to the party. Yet, I wanted 
everything done in a first class man- 
ner. The other drawback on printed 
invitations was the timeframe—the 
printer was asking for two weeks. 
The invitations needed to be in the 
mail by the end of the week. 


“I knew the quality of print on my 
Memorywriter would be perfect and 
I had a “Boldface Italics” printwheel. 


I was so excited to find out that 
Xerox had just announced the color 
ribbon in green and red. The invita- 
tions were personalized with the 
poem we wrote and I think were 
very professional looking. 


“Our Christmas Party was a great 
success—and thanks to Xerox I was 
able to spend the money budgeted 
for the party on the people that eve- 
ning rather than the invitations!” 


Irene F. Fenolio; Las Vegas, Nevada 


We are offering a 10% price dis- 
count off our standard price of 
Memorywriter color ribbons. This is 
a one-time offer on your next order. 
Phone SupplyNet today. Dial toll-free 
800-822-2200 and a representative 
will help you place your order. 
(Please inform the representative 
your special discount code is 
CARING.) 


You'll probably also find dozens 
of other uses for these attention-get- 
ting ribbons. Let us know how 
you've found them helpful by send- 
ing us a “Helpful Impressions.” 


Creating The Right Impression 
With Ribbons 


Knowing what ribbons to use in 
order to get consistent results in each 
specific application is important. 


Correctable ribbons deposit an ink 
which is not immediately absorbed 
into the typing paper and can be 
lifted off cleanly by a lift-off cor- 
rection tape. Each keystroke uses a 
fresh portion of ribbon, so the typed 
image is always sharp, clean and 
precisely defined. 


Unlike correcting methods which 
cover the error, the final result has all 
the freshness of the original typing. 
No partially covered “ghost” of the 
error. No white patchwork. No messy 
powder or spilled white liquid. 


The Memorywriter achieves its 
superb correction by automatically 
lifting off each character twice. On 
the first lift-off, most of the image is 
removed and you can see it on your 
lift-off tape. On the second lift-off, 
the remaining image is removed but 
you usually can’t see it on the lift-off 


tape. (So, it frequently appears to be 
blank.) 


And it takes only a fraction of a sec- 
ond to lift off a typed character with 
correction tapes. Together, a cor- 
rectable ribbon and correction tape 
will erase typed characters thor- 
oughly. So you can always turn out 
perfect-looking typing. 


Permanent image (non-correctable) 
ribbons are available in either single- 
strike or multi-strike. Single-strike 
ribbons produce the same high- 
quality image as correctable rib- 
bons, but the ink cannot be “lifted 
off” the paper. This permanent rib- 
bon is often required in govern- 
mental, legal, banking and account- 
ing applications. It’s especially 
useful when preparing “camera- 
ready” work. 


Multi-strike ribbons advance only 
slightly for each keystroke, so you 
get much more typing from each rib- 
bon than with a single-strike ribbon. 
Multi-strike ribbons actually have 
more ink on the ribbon than single- 
strike, and this results in a some- 
what darker and bolder image. This 
is helpful on work that will be 
enlarged or transferred to trans- 
parencies. And it results in an excel- 
lent quality image on textured, high- 
rag-content, and other special 
application papers. Changes and cor- 
rections are made with cover-up 
tape or liquid eraser. 


Xerox offers a choice of high-quality 
film ribbons that let you make the 
best impression possible. Our rib- 
bons are available in either cor- 
rectable or permanent image form 
for the Memorywriter and other 
Xerox and non-Xerox typewriters 
and word processing equipment. 


How to Save When Purchasing 
Ribbons & Correction Tapes 

The easiest way to save money on 
your supplies purchases is to order 
in larger quantities. Because the 
more you order, the more you save. 


Favorable Impressions. We 
searched for a way to tell you how 
easy it is to save by ordering more. 
But we couldn’t have said it nearly 
as well as Robert F Schmidt did in 
his Favorable Impressions: 


“The challenge our department was 
facing consisted of being over- 
budget on our Departmental Sup- 
plies account. Coming close to the 
point of re-ordering time for our 
Xerox ribbons and lift-off tapes, I 
realized that these supplies were a 
major purchase on our account. 


“Comparing the quantity discount 
costs from Xerox with the cost of the 
supplies from oursu ier, I realized 
there was a great savings by order- 
ing from Xerox; specially if I could 
pool orders from others in the build- 
ing who have Memorywriters. 


“I computed our savings, by order- 
ing in quantity. It came out to be 6% 
on ribbons and 27% on lift-off tape! 
This says so much for the con- 
venience, distribution, and cost 
effectiveness of Xerox Information 
Processing Supplies. Xerox’s prices 
have helped our budget. And many 
other departments are also benefit- 
ing from the solution.” 


Robert F. Schmidt; Iowa City, Iowa 


As you can see, the savings can add 
up real quickly. Take a look at the 
savings you'll earn by ordering in 
larger quantities, and by combining 
several kinds of supplies within the 
same category such as ribbons and 
correction materials. (That’s known 
as our “mix and match” policy.) 


Ribbons & Correction Materials 
Savings Compared to Single Package Price 


Packages 3-9 10-19 20+ 
Per Delivery 


Savings Compared 15% 20% 25% 
to 1-2 Packages 


Save 15% By Buying a Year’s Sup- 
ply. Actually, it's very practical. Be- 
cause on the average, Memorywriter 
operators use 2 packages of ribbons 
and 2 packages of lift-off tapes each 
year. By combining a one year’s 
requirement of ribbons and lift-off 
tapes in one order, you'll be ordering 
4 packages. And you'll receive the 
3-9 quantity discount of 15%! 


Since the shelf-life for our ribbons 
exceeds two years, you can safely 
order a year’s supply to meet your 
daily needs. And Xerox has a one- 
year product warranty on all Infor- 
mation Processing Supplies. 


Dozens of Time & Money 
Savings Ideas With 
Self-Adhesive Labels 


Here’s how to team up your Xerox 
Memorywriter, office copier and 
self-adhesive labels. You probably 
already know that self-adhesive 
labels are a short-cut way to produce 
mailing lists with your copier. Many 
Memorywriter operators have found 
that these labels can also be used in 
dozens of other ways. 


For example, routing lists and “do 
not remove” messages that must be 
placed on magazines and other doc- 
uments can be produced with self- 
adhesive labels. But there are many 
more uses. Such as shelf and bin 
identifications, specialty labels, 
packaging warnings, visitor passes, 
sales messages and accounting 
labels. And you'll probably find 
even more uses right in your office. 


But the possibilities for more cre- 
ative use of labels don’t stop there. 
Because with your Memorywriter, 
you have a large selection of type- 


styles to choose from. Use a color 
ribbon, and you've got a label that 
will look like it came from a printer. 


Favorable Impressions. Here's how 
Pat Stuckey, Secretary for the First 
Unitarian Church in Brazil, Indiana, 
teamed up her Memorywriter, self- 
adhesive labels and color ribbon: “At 
our Church, we have always 
ordered ‘printed’ name tags for our 
annual conference. But the price this 
year was to have been close to 
$250.00 for 150 badges. I felt this 
was a waste of the Lord’s money! 
Therefore, I simply put the strips of 
4 x 2 labels through the copier and 
then added (later) with a red type- 
writer ribbon, the names of those 
attending and their city. They looked 
great! Cost? Less than $4.00. Extras 
could be made at a nominai cost!” 


You'll probably find other uses for 
these labels. Let us know how 
you've found them helpful by send- 
ing us your “Helpful Impressions.” 


10% Price Discount. We are offering 
a 10% price discount off our stan- 
dard price of self-adhesive labels. 
This is a one-time offer on your next 
order. So phone SupplyNet today. 
Dial toll-free 800-822-2200 and a 
representative will help you place 
your order. (Please inform the repre- 
sentative your special discount code 
is CARING.) 
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Free Label Applications Kit 
With Samples 


See for yourself how our self- 
adhesive labels teamed with your 
Memorywriter and copier can save 
you time and money. Our con- 
venient applications kit lets you try 
them for yourself. And you'll receive 
plenty of helpful suggestions on 
how to use the labels. For your free 
applications kit, complete the 
Reader Inquiry Request Form on the 
attached reply card. 


a oe ST pie aie ee aera Nd 
Tender, Loving Care for Your 
Memorywriter 


How can you protect your Memo- 
rywriter against dirt. grime, ink and 
other contaminants? It’s simple by 
following a regular cleaning pattern. 
And our typewriter cleaning kit 
makes it easy to keep your Memo- 
rywriterin “tip-top shape.” 


This inexpensive kit consists of 48 
cleaning packets for over a dozen 
applications. Such as cleaning your 
console, removing old ink and dirt 
from printwheels, removing con- 
taminants from the platen roller, and 
cleaning ink off your hands with a 
special emollient to prevent chap- 
ping. 


We'll help you treat your Memory- 
writer to some “TLC” by offering a 
20% discount on our cleaning kit 
(reorder #8R1659 at $14.95 each). 
This is a one-time offer on your next 
order. Phone SupplyNet today. Dial 
toll-free 800-822-2200 and a repre- 
sentative will help you place your 
order. (Please inform the representa- 
tive your special discount code is 
CARING.) 


For a Better Impression 
in the Next Presentation 


In your everyday use of the Memo- 
rywriter, you’re probably already 
creating a whole host of documents. 
From letters and envelopes to 
reports and charts. But there’s not 


much more challenging than docu- 
ments you create for a meeting pre- 
sentation, especially when trans- 
parencies are being used. That's 
because the look of the trans- 
parencies either “makes or breaks” 
the presentation. And that look is 
entirely dependent upon how you 
create the transparency. 


It's no coincidence that Memory- 
writer users already create better 
impressions. For example, Ms. Jean 
Westerman of Atlanta sent us her 
Helpful Impression: “The orator and 
presentor printwheels are superb for 
transparencies, simply by using the 
“bold” features. It really makes a dif- 
ference in the clarity of type.” And 
Mr. Glen E. Geesaman of Muncie, 
Indiana has this Helpful Impression: 
"When using either orator or 
presentor printwheels, use a sheet of 
Xerox 4024 Substance 110 paper as 
a backing sheet. The heavy con- 
struction of the paper will protect the 
platen and also give beautiful clarity 
of print.” 


You should use a multi-strike rib- 
bon. The Xerox Multi-Strike Ribbon 
(8R458) will produce a wider and 
darker image. This makes informa- 
tion easier to see and read. 


If you have a Xerox 10 Series copier 
with an enlargement feature, you 
can easily increase the type size on 
your document for improved legi- 
bility. And it allows you to use any 
printwheel because you'll be able to 
increase the size of the type. Since 
the 10 Series copiers can also 
increase the darkness of an original, 
you may find this helpful where 
lines and other artwork may have 
been included in the document. 


But perhaps the best impression is 
achieved by using colored trans- 
parencies. And the new Xerox 
Paper-Backed Transparencies have 
vibrant and attractive colors (blue, 
red, green and yellow) that will 
brighten any presentation. The light 
transmission with these paper- 
backed transparencies has been 
improved so that projected images 
are brighter. The higher contrast 
makes information easier to see and 
read. 


The paper-backed process elimi- 


nates the need to separate transpar- 
encies with a plain sheet of paper. It 
also helps you see what’s on the 
transparency. And the white stripe 
has been eliminated. So you have an 
improved image area that is larger 
without a detracting white stripe. 


@ —ORATOR-PRESENTOR PRINTWHEEL 
@ BOLD FEATURE 


@ BACKING SHEETS 
@ MULTI-STRIKE RIBBON 


"J ENLARGING TYPE & DARK 


Free Printwheel. You can receive 
one free printwheel of your choice 
for just purchasing one or more 
boxes of Xerox Transparencies. This 
is a one-time offer on your next 
order. Phone SupplyNet today. Dial 
toll-free 800-822-2200. (Please 
inform the representative your spe- 
cial discount code is CARING.) 


Se ee ee Pee ee een 
Free Sample Pack 


Our convenient sample pack let’s 
you try our new Paper-Backed 
Transparencies for yourself. And 
you'll receive helpful suggestions. 
For your free sample pack, complete 
the Reader Inquiry Request Form on 
the attached reply card. 


Complimentary Booklets. 


“The Art of Creative Typing” and 
“The Fine Art of Typistry” are valu- 
able booklets with helpful sug- 
gestions for the use of different type- 
styles. These handy guides also 
display the many typing elements 
and printwheels offered by Xerox. 
For your complimentary copy of 
each guide, complete the Reader 
Inquiry Request Form on the 
attached reply card. 


Supplies Dialogue is published by Xerox Corporation, Supplies Business 
Area, Xerox Square 010, Rochester, NY 14644. Copyright © 1984, Xerox 
Corporation. Reproduction in whole or in part without permission is 
prohibited. Xerox®, Memorywriter, Supplies Dialogue and the identifying 


numbers herein are trademarks of Xerox Corporation. 
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